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Brian Jud’s free, bi-weekly ezine dedicated to helping you get your fair share
of the special-sales markets, and sell more books profitably

Volume 10, Issue 25, Number 239 December 12, 2011

Do you want to sell more books to
non-bookstore buyers? Join our
commission-based special-sales

program.

We sell your books. We pay shipping.
All non-returnable.

BrianJud@premiumbookcompany.com
Or www.premiumbookcompany.com
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Top inquiries from the reps
for the week ending 12/9/11
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Upcoming Webinars & Events
by Brian Jud

The Best of the Best — the Top 50 Marketing Tips from 2011
Sponsored by CreateSpace
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Thursday, December 15 at 6:00 pm Eastern time
Sign up at https://lwww1.gotomeeting.com/register/895095224

How to Create a Functional Book-Marketing Plan for 2012
Sponsored by SPAN
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Tuesday December 29 6:00 — 7:30 pm Eastern Time
( https://lwww1.qgotomeeting.com/register/8 >47?7? >




Notes From the Front Lines
B&A $1 & v

Poynterts Pointers
% & The Self-Publishing Manual:
! Publishing Poynters!

Ideas for Selling to Non-Retail Buyers — Guy Achtzehn
(President of The Promotional Bookstore, offering commission-based sales of books to non-bookstore
buyers, guy@msgpromo.com)

Legal Matters That Matter to Writers — Professor Tonya M. Evans
(Contact Professor Evans at Legal Write Publications, info@legalwritepublications.com or
www.leqalwritepublications.com; The information contained in this column is for general informational and
educational purposes only and does not constitute legal advice. If you need advice regarding a specific legal
matter, you should consult a lawyer as each case is fact-specific.)

What are examples of things that cannot be copyrighted? . ! !
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The Cover Story — Peri Poloni-Gabriel
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The Book Shepherd
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Author 101

Author 101: Bestselling Book Publicity!  # $%
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Book-Marketing Tips — Roger C. Parker
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Booklet Ideas — Paulette Ensign
(Paulette is President of Tips Products International, Paulette@tipsbooklets.com
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Pam’s Publicity
Hl # | See Your Name Everywheret
(

Marketing Planning
I Plan Your Work and Work Your Plan: 461 Tips for Profitable Marketing
Planning; $
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Marketing Strategy
I The Buck Starts Here: 635 Tips for Creating Successful Marketing Strategy;

Thrifty Author — Gail Z. Martin
The Thrifty Author's Guide to Selling and Promoting Your Book Online (coming Fall, 2011);

gail@dreamspinnercommunications.com or ) + + $ C




Guest Columnist — Patricia Fry
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Helpful Website of the Week — Adele M. Annesi
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Helium
www.helium.com
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Sell more books, more
profitably to non-bookstore
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The most current and complete “ MO[\ J\
resource for increasing your sales SH LI\{I B[)[ ]\S .
and profits in non-bookstore (it almﬂ,i Ko
markets. * Rekur)

The ultimate do-it-yourself guide to
selling your books in large quantities
with no returns. Not just who to
contact, but when and how.
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Do you need a jump-start to get your sales moving?
Do you have a quick question or two about how to get started in special sales?
[
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Do You Want to Increase
Your Sales, Revenue and
Profits?

A one-day workshop --
customized -- shows
your staff how to make

large-quantity sales
Learn more!

SPIRAL NOTEBOOK WITH PEN

Sales Promotional Items
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D 6 a bookmark that actually grows
flowers when planted :

Book Central Station
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Check out the Writers and Publishers Bookstore and give your favorite books
a “Thumbs Up Rating.” Discover and rate the

best books on writing, publishing and marketing
, http://lwww.bookmarketingworks.com/index.php?pg=bookstore/bookstore.htm /

Contact Information for Brian Jud
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